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Company Name BAMICA ENTERPRISES LTD

Type Public Limited Company

Location Dar es salaam, Tanzania

Initial Capital
Investment USD 645,000 (shareholders’ equity)

Long-term
Investment
Projection (5 Years)

USD 2,000,000

Project Workforce: 200+ employees by year 5

Industries: PVC & Aluminum Doors and Windows, Heavy Welding, Steel Structures,
Industrial Warehouses, Furniture, Cabinets, and Prefabricated Buildings
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PAGE 3



BAMICA ENTERPRISES LTD is a newly established public limited company in
Tanzania, aiming to become a key player in the construction manufacturing
industry. With an initial capital injection of USD 645,000, the company will
commence operations by establishing a factory, workshops, and a permanent
showroom in Dar es Salaam.

Our mission is to deliver high-quality and durable construction solutions tailored
to meet the growing demand in Tanzania and East Africa. Products and services
will include PVC and aluminum doors and windows, steel and metal fabrication,
heavy welding, industrial warehouses, modern furniture, and kitchen cabinets.

Over the next five years, BAMICA ENTERPRISES LTD plans to grow steadily,
reinvesting profits and bringing in additional capital contributions from
shareholders, to achieve a total investment of USD 2,000,000. This will enable
the company to expand production capacity, hire 200+ skilled employees, and
start exporting products to Kenya, Uganda, Rwanda, and DRC.
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Core Activities:
Manufacture of PVC & aluminum
doors and windows
Heavy welding and fabrication of
steel structures
Construction of industrial
warehouses and prefabricated steel
buildings
Furniture, kitchen cabinets, and
interior fittings
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Legal Structure:
Public Limited Company
(shareholding structure among
founding partners)

Ownership:
Fully funded by shareholder equity
(no loans in initial stage)

Value Proposition:
Durable, modern, and cost-effective
products
Large production capacity using
imported metal cutting and welding
machines
Competitive pricing compared to
imports and small workshops
Strong after-sales service including
warranties and customized solutions



Industry Trends:
Tanzania’s construction industry is one of the fastest-growing in
East Africa, driven by urbanization, population growth,
government infrastructure projects, and rising private real estate
investment.
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Target Customers:
Construction companies & property developers

Factory owners & warehouse operators

NGOs & public institutions (schools, hospitals, government
projects)

Middle- and upper-class households seeking modern furniture
and fittings

Competition: 
Current market is dominated by small-scale workshops and
imported products (often expensive). BAMICA’s edge lies in
technology-driven production, competitive pricing, and quality
assurance.

Opportunity: 
With Dar es Salaam as a hub for trade and construction, demand
for doors, windows, steel structures, and modern furniture is
rising annually, creating space for large-scale local
manufacturers.



Branding: 
BAMICA will position itself as a modern, reliable, and
affordable industrial partner.

Channels:

Direct collaboration with architects, contractors, and
engineers

Showroom in Dar es Salaam for retail and wholesale clients

Online presence (website, social media, online catalogues)

Participation in trade fairs and construction exhibitions

Customer Retention:

Warranties on doors, windows, and steel products

Customization services for furniture and fittings

Reliable delivery and installation services
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Phase 1 (Year 1–2):
Invest USD 645,000 in factory setup, essential machinery
(metal cutting & welding machines, aluminum processing
units), and showroom establishment.

Hire 50 employees.

Focus on doors, windows, and small-scale steel fabrication.

Operations
Plan
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Phase 2 (Year 3–4):
Expand into heavy steel structures and warehouses.

Bring total investment to around USD 1,000,000.

Workforce expands to 120 employees.

Enter contracts with large construction companies and
institutions.

Phase 3 (Year 5):
Reach total projected investment of USD 2,000,000.

Workforce 200+.

Begin exporting products to neighboring countries (Kenya,
Uganda, Rwanda, DRC).

Diversify into modern prefabricated housing and large
industrial sheds.



Initial Capital: USD 645,000

Projected Total Investment by Year 5: USD 2,000,000

Revenue Streams:

Sales of doors, windows, furniture, cabinets

Industrial projects (warehouses, steel structures)

Exports (from Year 3 onward)

Investment Breakdown:

Land/Building

Plant

Vehicles

Furniture & Fittings

Pre-expenses

Others

Working Capital

TOTAL

Financial Plan
(5-Year
Projection)
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250,000

150,000

40,000

20,000

20,000

15,000

200,000

645,000



Estimated Revenues:

Year 1: $200,000 – focus on factory setup and limited production

Year 2: $500,000 – growth in local sales and partnerships

Year 3: $1,200,000 – expansion into industrial structures, begin exports

Year 4: $3,000,000 – large-scale contracts, regional market penetration

Year 5: $6,000,000+ – full-scale operations, established exporter

Break-even Point: Expected between Year 2–3, as operations stabilize and
production capacity increases.

Financial Plan
(5-Year
Projection)
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Risk Analysis:

Operational Risk: Machinery import delays → Mitigation: early procurement
planning.

Market Risk: Competition from imports → Mitigation: stronger branding &
pricing advantage.

Financial Risk: Capital constraints → Mitigation: phased investment from
shareholders.

Regulatory Risk: Compliance with Tanzanian industry standards → Mitigation:
legal and compliance team.

Risk Analysis
&
Long-Term Vision
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Long-Term Vision:

By Year 5, BAMICA ENTERPRISES LTD will have transformed from a startup with
USD 645,000 seed capital into a multi-million-dollar industrial manufacturer with
a strong domestic market share and established export markets in East and
Central Africa.
The company’s ultimate vision is to become a giant in Tanzania’s industrial
sector, introducing modern technologies, creating hundreds of jobs, and
fostering regional economic growth.


