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ABOUT US




Our mission is to change the way things are done. Our passion
is to create experiences that are bold in their execution and
innovative in their thinking. We are not afraid to go beyond the
limit in our strategy, ideas and delivery to guarantee our clients’
peace of mind. Our unigue approach to what we do takes our
clients on a one of a kind 360 degree journey that leaves them
wanting more.

Our vision is to always deliver beyond
expectations, and beyond that.
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WORKPLAN & METHODOLOGY Lt

1 PROJECT PLANING 3 DESIGN 5 SEAMLESS CONSUMER EXFERTEN’CE* - -
2 IDEATION 4 PRODUCTION 6 REPORT, RESEARCH & =

PROJECT ANALYSIS»  © _
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YOUR ONE STOP SHOP
PARTNER

At THE WORKS we offer you made fo measure
solutions specifically designed fo attend fo your
explicit needs.

We have organized numerous events af infernafional
scale using both our infernal assets and our wide
network of parteners.

We aim to deliver ""Peace of Mind'' solutions to

our clients by offering A to Z solutions to
provide a complete service from start to finish




CREATING

EXPERIENCES

We create fun, authentic, |-got-fo-tell-my
friends-about-this brand experiences

that gets people talking about your brand
and the experiences.
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Curated Solutions

We strive o help our clients to
optimize the use of cutting-edge
technology In conjunction with
their events or activations. We
curate, design and custom-make
special Tool kifs and event
elements to give the experience

not only a superior brand look &
feel but that WOW X-Factor
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WE CREATE MEMORABLE EXPERIENCES
WORTH SHARING «

In a world where recommendations, reviews
and shares are the main influencers for
people’s purchase decisions, we make sure our
clients are af the cenire of those conversations. -
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Brand Experiential & Activation
Solutions

We offer multi-dimensional experiences through relentless §
consistency, unbridled creatfivity and a deeply collaborative
dpproach.

* Shopper Marketing » Toolkit designs and fabrication

» Corporate Stforms * Promotions
* Product Sampling » Bar Activations
* Event Acftivations * Brand Experiences

e Influencer Marketing e In-store activation/event
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Our Unigue

Capabilities

Strategy &Creative

Development of deep
insights that drive
innovative ideas info

shareable experiences

THE
= WOURKS

Connected Experiences
Linking and leveraging live
experiences through interactive

and social channels

©

Live Experiences
Creating, producing and
delivering memorable, shareable
and one-of-a-kind live

experiences.



OUR }
CLIENTS

()

Carrefour

KiDzARA

ADVENTURES

MOMBASA
CEMENT

HUAWEI

hal@tel

GUINNESS

MICHELIN
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Women’s World Banking
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PRE EVENT POST EVENT

SOLUTIONS SOLUTIONS

Event Setlp

Evenit Decor

Branding, Signage & Merchandising BEveni Schedule
Manogement Participants & Attendees
Maonagement Stage Production Management
Entertainmeant Managemeni

Post Bvent BEvaludation

Post Bvent Teardown& cleanup
Post Bvent Logistics

Post Bvent Communication
FPost Event Reporis

Bvent Research, Strategy &Planning Venue

Selection

Bveni Administration & TeskManagement

Event Creative &Branding

Set Up & ScenicDesign

Experience Design

Bvent Budgeting &Fnance

Bvent Marketing

Event schedules & Coordination Sponsors & Pariners
Management Vendor Prequalification &Management

Talent Management

Video. Photography & HimProduction Media &
Communication

Caterermanagement

Risk & SafetyManogement Security
Management Sustainability

Manaoagement Bvent Logistics
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One of The Biggest if not The Largest annual event of the year in
Tanzania CASTLE LITE UNLOCKS EVENTS REACHED FOUR MAJOR REGIONS
IN TANZANIA. For Three years running THE WORRKS HAS PRODUCED
Castle lite Unlocks making it the enly event that set’s the stage to
international standards and gives the consumer something
exciting to look forward to because they know Casile lite Unlocks
will never disappoint them.




A,

‘_ 3 _:ﬂr B
LT







f‘rﬂ? Fl:rlrul“ : oy UL o - : T
di ENRAEDL TR T BOLD oy — el EXTRA CO
giﬂ u,S FEERESHMERT ; Lns ' : il 0= FRESHME

“~

WAL .
\ A s




T -._-\_..__,-‘,_:I .'I--_ = -

- I| I >, L f X l: as ._ = - \

Ladd || o N | - R,
e _'FE B R 5y el ..,.I....JLJ“'F 1)

< el - -,

o S b

oy

h

o

s

 «iNL]
= |

CAST LE

LRI D LY T LT TN T 7T TS .
e — - — %

2%.

)

™
AN

-‘# L R

..F--’;_=I-———-

= il 1§

4 -ﬂﬁ';-_-

A3

N







g

time for more.

'cba

tirme for T,




4

CTORY MumEnant

A
TALENT FACTORY










M S | M U H P Y A W A? J18/ 2019

\
IJ




S 11 1) s E
NEEmZn
a"EABng
T ERT L)




MuTICAOIC

—
A




Toyota Dream Car Compertition
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TCC 50th Anniversary

* The Brief To host the celebra8on of
TCC 50 th Anniversary.

* The Experience A tradi8onal African
experience was created with a local
menu, tradi8onal performances and
familiar décor. People were able to feel at
home and enjoy the day together like
one big family.

* The Result This event received
outstanding reviews from several
mainstream newspapers and, most
importantly, the client.
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The Brief To combine the celebragon for

he &0th anniv ry of the Toyota Land
Cruiser and the lounch of the Fl and
200 senes.

The Experience

We thought it would be fitting to create
an ewvent that symbolised all the 8me
peri that the Land Cruiser has lived
through. To do this,
different set: that allowe

ievable ¢ (=

e 8me peri

roadside dinr s, an art
gallery in the 1740s, o disco in the 1970s,
window sho 5|
finally a rave club in the 1990s.

As for the launch of the new vehicle, g

dram 2al of the new mods! with

smioke, strobe lights, losers and elecinc
s the perfect way fo end the

-1

The Result A standout event. The
elaborate setup had established o new
bar for events of this nature.
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The Brief

— : Show the LTE 4.5 network capability. We will use our test
' rayor : test the maximum speed of the network. The
onhy show on the screen. It can reach around
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We sef up 4 unigue experience Zones :

; ’rhv.:r o nllne fc:l.,’r .,p&v.:rd gaming Infn::m
online Chats — o door way to the world. And -::c.-#l.-cl d-::mr
would be ned and vou could talk to somecne ot
Huowei office on Skype.
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A lounch sound was created for this event.

s well received. The reviews on
standing on social media and every other
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