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OUR
VISION & MISSION

Our Mission

A & J LTD is dedicated to providing high-quality machinery, equipment, and supply solutions to
enhance the operational efficiencies of our clients in the heavy equipment, machinery, and
trucking industries. We aim to be the trusted partner for their sourcing needs, ensuring
reliability, unparalleled service, and optimal performance. By delivering not just products but
comprehensive support and expertise, we strive to minimize downtime and maximize
productivity for the industries that keep our world moving.

Our Vision

A & J LTD envisions becoming the leading global supplier of heavy equipment and machinery
parts. By consistently innovating and expanding our product range and service offerings, we
aim to set the industry standard for quality and reliability. Our goal is to support the growth
and efficiency of enterprises worldwide, fostering a future where businesses can confidently
rely on us for their operational needs.



About the Company: General Overview B B0EHOH

General Overview

A & J LTD is a renowned entity specializing in the wholesale of machinery,
equipment, and supplies. The company actively operates in the wholesale and
retail trade, as well as the repair of motor vehicles and motorcycles sector. A & J
LTD is a preeminent supplier of spare parts and services, primarily catering to
the heavy equipment, machinery, and trucking industries. Their comprehensive
range of products and services ensures that their clients have access to top-
quality spare parts, professional repair services, and reliable supply chain
solutions. By maintaining a solid focus on customer satisfaction, A & J LTD has
managed to build a sterling reputation for reliability and efficiency in the
industry. The company's dedicated team of experts is committed to providing
tailored solutions to meet the diverse needs of their clientele, facilitating
smoother operations and extended longevity of their machines and vehicles.
Whether it is for heavy-duty machinery, industrial equipment, or commercial
trucks, A & J LTD stands as the go-to supplier for businesses aiming to maintain
optimum performance and reliability in their equipment.

Sources: Company’s Prop Vision October 2024 Overview Mwanza, Tanzania 5 ﬁ




The Main Phases: Projects & Impacts [ s]45]6]7]

General Overview

T S —
O 1 Foundational Offering New Revenue Streams 0 3

. Phasel. i Integration
: Phase IlI.
A& JLTD. introduces its initial range of essential spare parts

A& JLTD. explores adjacent opportunities like custom-tailored

and services, targeting heavy equipment, machinery, and trucks,

establishing a reliable Minimum Viable Product (MVP).
maintenance contracts and renting specialized machinery to tap

into new profit streams, bolstering overall business resilience.

___T_________________
sssdssssssssssssssass

02 Core Enhancement & Market

Innovative Ventures & High- 0 4
Expansion

Risk Projects

Phase II. Phase IV.

A& J LTD. enhances its core offering, diversifies its product
range, and undertakes aggressive marketing efforts to solidify its

A & J LTD. invests in futuristic, high-risk ventures such as

developing advanced diagnostic technologies and renewable
market presence and expand its user base among industry energy solutions, aligning with long-term sustainability and

customers. i technological advancement goals.
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Sources: Company'’s Prop Vision October 2024 Core Phases of the Project Mwanza, Tanzania 6 %




Product Impact on Core Stakeholders

(1 f] 3] 4]s]e]7]

Company & Product

Main Stakeholder Product Benefits

Customers

1.
2.
3.

Access to a reliable supply of high-quality spare parts and services initially.
Increased product range and services addressing diverse equipment needs.
Customized maintenance and rental solutions enhancing operational efficiency and cost-effectiveness.

Suppliers

. Steady demand for raw materials and parts, especially in the early phases.
. Dpportunities to expand their market reach as A & J LTD. grows and enters new sectors.
. Potential for long-term partnerships through exclusive supply deals and joint ventures in innovative projects.

Investors

. Promising returns from a strategically phased business growth and market expansion.
. Diversified investment through new revenue streams and reduced market risks.
. Alignment with sustainability and technological advancements, catering to future market trends.

Employees

. Stable employment opportunities from consistent business growth.
. Advanced training and skill development as new technologies and services are integrated.
. Engaging in pioneering projects, contributing to both personal and professional growth.

Local Communities

. Economic boost from job creation and business activities.
. Contribution to community development through corporate social responsibility initiatives.
. Engagement in sustainable and environmentally friendly projects improving local quality of life.

Government and Regulatory Bodies

. Compliance with industry standards and regulations, ensuring operational legitimacy.
. Contribution to economic growth and technological progress in related sectors.
. Collaboration in sustainable initiatives promoting national environmental goals.

Industry Partners & Collaborators

. Dpportunities for collaboration in specialized projects and innovations.
. Synergistic growth through shared resources and technology exchange.
. Enhanced competitive edge by participating in high-risk, high-reward ventures.

Sources: Company'’s Prop Assessment October 2024

WanZa, |anZania

Stakeholder & Impacts
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Key Performance Components 12l s]a]5]6 ]

Company & Product

Competitive Advantage Marketing and Growth Strategy

----------------------------------------------------------------------------

A& JLTD. maintains a vast inventory of spare parts and Utilize online platforms to showcase
products, engage with customers, and

D1g1tal generate leads.
Marketing

ensuring customer needs are met promptly and

services for heavy equipment, machines, and trucks,
i efficiently.

Expert Services . ..
_ Participate in industry-

The company offers specialized repair and maintenance specific events to display
expertise, build brand

recognition, and network.

N
Trade Shows g;:"

services, backed by a team of experienced technicians
skilled in handling a wide range of machinery and
equipment.

Develop loyalty programs to reward
repeat customers and incentivize ongoing

Customer

Customer-Centric Approach

partnerships.

& & JLTD. prioritizes customer satisfaction by providing LDYaLty

tailored solutions, timely delivery, and exceptional after-
sales support, making them a trusted partner in the

industry.

sources: CoOMpany's Prop Assessment October 2024 KE}' PE'I'—FUTI'I'IEII"ICE Drivers Mwanza, Tanzania &
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Company & Product

Industries Description

. ~ . Construction companies reguire reliable spare parts for their heavy machinery to ensure seamless
Construction LD[‘I’IPEI.HIE'S . C .
operations and minimize downtime.

Logistics and transport firms benefit from our specialized truck parts and maintenance services to maintain

Logistics and Transport Firms their fleet reliability.

Agricultural enterprises depend on our machinery and equipment supplies to maintain the efficiency and

Agricultural Enterprises

productivity of their operations.

. . Manufacturing plants need premium spare parts and egquipment to ensure consistent operational ocutput and
Industrial Manufacturing Plants _g P , ¢ , parep saue Pe P
reduce the risk of machinery failures.

- . Municipal and government agencies require our heavy equipment parts for the maintenance of public works
Municipal and Government Agencies . i
vehicles and machines.

Mining companies rely on durable and high-performance spare parts for their heavy equipment to ensure
safety and operational efficiency.

Mining Companies

Rental service providers need our extensive range of spare parts to maintain their fleet of machinery

Rental Service Providers

available for rent.

SoUrcEs: COMPAny's Prop ASsessment October 2024 Core Phases of the Project Mwanza, Tanzania 9 é_ﬂ}i:




Painpoints & Solutions

Painpoints

Solution

Solution from Phase | to Phase IV

Components

Accessing high-
quality spare parts
often involves high
costs, putting a
strain on
maintenance
budgets.

Limited Product
Range

Customers face
challenges due to a
narrow selection of
available parts and
services.

Industry customers
are not fully aware
of reliable suppliers
for their heavy
machinery and truck
parts needs.

Unreliable supply
chains cause delays
and disrupt
operations for
industry customers.

----------------

Customers often lack
the expertise to
identify and replace
Spare parts
efficiently.

High Equipment Limited
Downtime Availability of
Spare Parts
Frequent -
i Customers struggle
breakdowns of heavy .
) with the
machinery and 0y s
unavailability of
trucks lead to :
L crucial spare parts,
significant . ]
, causing prolonged
operational . ;
) maintenance times.
downtime and loss of
productivity.
A& JLTD.'s initial A& JLTD, offers a
range of essential comprehensive stock
spare parts ensures of essential spare
rapid and reliable parts, ensuring
replacements to immediate
minimize equipment | availability and
downtime and reducing extended
restore productivity maintenance
quickly. periods.
| |

A G JLTD. provides
cost-effective, yet
high-quality spare
parts, making
essential
components more
accessible for
maintenance needs.

A& J LTD. diversifies
its product range,
providing customers
with more
comprehensive
choices meeting
various
requirements.

Through aggressive
marketing, A &
LTD. enhances its
visibility, making
industry customers
aware of the
available high-
quality spare parts
and services.

Core Features of Phase | - I

AR JLTD.
establishes robust
supply chain
mechanisms to
ensure a consistent
and timely supply of
spare parts and
services.

A& JLTD. provides
expert support and
guidance, assisting
customers in
accurately
identifying and
replacing parts to
optimize machinery
performance.

10
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Strategic Analysis: SWOT 1| s]4]506]7

Company & Product

1. Heavy reliance on specific supplier agreements. 2. High
inventory holding costs. 3. Limited online presence and e-
commerce capabilities. 4. Dependency on a regional
market. 5. High operational costs due to specialized

1. Wide range of machinery and spare parts offerings. 2.
Established reputation in the wholesale market. 3. Strong
supplier relationships ensure reliable inventory. 4. Extensive
network of clients across multiple sectors. 5. Expertise in

providing maintenance and repair services. equipment.

Strength

0

1. Fluctuating economic conditions affecting capital
expenditure. 2. Intense competition from global brands. 3.

1. Expansion into new geographical markets. 2. Adoption of
digital sales channels. 3. Growing demand for machine

automation. 4. Strategic partnerships with manufacturers. Technological advancements reducing machinery demand. 4.

Supply chain disruptions impacting inventory. 5. Regulatory
changes and tariffs affecting import/export processes.

5. Enhancement of after-sales service and support.

Opportunities

s

Sources: Company'’s Prop Assessment October 2024 SW'DT ﬁ.,l’]a L‘}f‘S]S MWEII'IZB., Tanzania 11 ﬁ




History & Roadmap

Global Expansion

Establish presence in
international markets.

Customer Qutreach

Implement targeted marketing
campaigns to increase customer
base.

Product Line
Expansion

Introduce new products in spare
parts and accessories.

Sources: Company’s Prop vision

October 2024
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Operational Efficiency

Optimize supply chain and warehouse
operations.

Digital Platform Launch

Launch e-commerce website for online
sales and service booking.

Market Research

Conduct extensive market and competitor

analysis.

Road so Far

(1]2f8]«]5]6]7]

Check List & Risk

Current Status.

A& J LTD. focuses on machinery,
equipment, and supplies wholesale.
Initially, the company will perform
thorough market research by Mar 2024.
The next phase will see a product line
expansion by Jun 2024. In Sep 2024, a
digital platform will be launched for
online transactions and bookings. By Dec
2024, targeted marketing campaigns will
increase customer outreach. Operational
efficiency will be enhanced by Mar 2025
through supply chain and warehouse
optimizations. Finally, by Sep 2025, A& J
LTD. aims to expand globally,
establishing an international market

presence.

Mwanza, Tanzania 12 %



Market Overview (TAM, SAM and SOM)

Target Available Wholesale of other
machinery and
Market equipment
(TAM] Subindustry
1.50%

Year 1 0.20000%
Year 2 0.40000%
Year 3 0.60000%

1]2]s 56l

Users, Market & Inv.

TAM is based on third party market estimation

$ 1,339,000k provided by IBIS World.
, ' CAGR is based on open source web research.

Expected CAGR for industry is 5.40%

Considering the business's focus on supplying spare parts and services for heavy
equipment and machinery in Mwanza, Tanzania, combined with its limited capital, it is

realistic to estimate a SAM of 1.5% of the TAM.

Given the wholesale trade sector in Mwanza, Tanzania, the company can expect
conservative market penetration due to major players holding substantial market shares
and a competitive landscape. With initial capital of $100,000, gaining a foothold will be

gradual. The obtainable market share for the first three years is estimated at 0.2%,

Sources: Company’s Prop Assessment October 2024

Target Groups Mwanza, Tanzania 18




Funding Allocation (1]2{3[d]5[e]7

Users, Market & Inv.

The funding will be used to finance the CAPEX and cash deficit from Year 1 operations, aiming to expedite Payroll Expenses Rent & Utilities

the development process. In subsequent years the company plans to sustain operations without requiring
major additional capital injection.

Table below presents the overview of expected inflows and outflows. . Q
1.82%

The total investment required is § 173k

Gross Profit 14
Payroll Expenses
Rent & Utilities

Marketing and Branding

Marketing and Communication
Branding Expenses

7

— — — [ %]

Communication Expenses
Capex 180
Office supplies

Legal and Professional Fees Capex Other
Other Miscellaneous

Representation and Entert.

Lo s Y v Y s s |

Training and Development

CAPEX & WC shortage Y1 173
e |0
Total Required Investment (thnd USD) 173

a 0.92% HH

Spurces: Company’s Prop Planning October 2024 Investment Utilization Mwanza, Tanzania 19
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Revenue Formation Narrative

&8 JLTD, a reputable supplier of spare parts and services for
heavy equipment, machinery, and trucks, operates within the
wholesale trade sector, excluding motor vehicles and
motorcycles. With a focus on the market in Mwanza, Tanzania,
the company's Total Addressable Market [TAM) is valued at
1,339,000k USD . Given our targeted approach and limited initial
capital, we have conservatively estimated our Serviceable
Addressable Market (SAM) at 1.50% of the TAM. This estimate is
based on the business's niche focus and operational constraints
related to capital and geographical scope. Conseguently, our SAM
narrative accounts for the concentration and competitive nature
of the market. For our Serviceable Obtainable Market [SOM), we
estimate conservative penetration rates of 0.2%, 0.4%, and 0.6%
for Year 1, Year 2, and Year 3, respectively. This reflects a
gradual gain in market share, aligning with our realistic growth
expectations in a competitive and resource-limited SME
environment. Revenue projections reflect these obtainable
market shares, with anticipated total revenues of 40,17k USD for
Year 1, 84,678k USD for Year 2, and 133.87ak USD for Year 3. The
primary revenue streams are segmented as follows: Spare Farts
Sales (40.00%), Equipment Sales (30.00%), Repair Services
(20.00%), and Other (10.00%). This breakdown underscores our
focus on diversified revenue generation, bolstered by our core
lines of business in sales and service offerings for heavy
eguipment and machinery.

Sources: Company’s Prop Planning October 2024

S 134

W]

-
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d

Y3

Revenue (thnd USD)

134

85

¥1 Y2 Y3

re Pars Sales W Equipment Sales Hl RepairSe

Cther

Projected Revenue

MNICES

Revenue at Glance

(1]2]3]«}8)e]7)

Financial Projection

0 . 30% Market Share

COGS categories (thnd USD)
B&

¥ ¥2 ¥3

B Paris Cost B Freight Gharges B Labor Gost Other

e

Mwanza, Tanzania 21



Revenue Calculation Details (1{2]3]4]8]6]7]

Financial Projection

Revenue Formation m--m-m-m-mm-———

Spare Parts 5ales 40.00%  40.00% 40.00%  40.00%  40.00% 40.00% 40.00% 40.00% 40.00% 40.00% 40.00%  40.0 40.00% 40.00% 40,007
Equipment Sales 30.00% 30.00% 30.00% 30.00% 30.00% 30.00% 30.00% 30.00% 30.00% 30.00% 30.00% 30.00% 30.00% 30.00% 30.00
Repair Services 20000%  20.00%  20.00% 20.00% 20.00% Z20.00% 20.00% 20.00% 20.00% 20.00% 20.00% 20.00% 20.00% 20.00% 20.00
Other 10 % 10 % 10 % 10 % 10 % 10 % 10 % 10 % 10 % 10 % 10 % 10 % 10 % 10 % 10 3
Spare Parts Sales 1 1 1 1 1 1 1 1 1 2 2 2 16 34 54
storeRevenuel OB. value?.res2?. name 1 1 1 1 1 1 1 1 1 1 1 1 12 25 40
Repair Services 1 1 1 1 1 1 1 1 1 1 1 8 17 27
Other 0 0 0 0 0 0 0 0 0 0 0 0 4 8 13

Total Revenue (thndusp) | 3 3 3 3 3 3 4 4 4 4 4 4 40 8 134

b=
=
Total revenue is expected to reach S 134k by year 3. g
Main revenue driver are: ﬁ
+ Spare Parts Sales which generates 5 54k by Year 3 et
» Equipment Sales which generates S 40k by Year 3 E
z
Expected CAGR for total Revenue in Y1-Y3 is 82.56 % g
@
(1
Sources: Company*s Prop Planning October 2024 Revenue at Glance Mwanza, Tanzania 22 o




COGS Calculation Details

[1]2]3]«f8]e]7]

Financial Proje

ction

mm-mmm-m-m--———

Parts Cost 35.20% 35.20% 35.20% 35.20% 35.20% 35.20% 35.20% 35.2 35.20% 352 35.20% 35.20% 35.20% 35.20% 35.20%
Freight Charges 12.50%  17.50% 17.50% 17.50% 17.50% 17.50% 17.50% 17.50% 17.50% 17.50% 17.50% 17.50% 17.50% 17.50% 17.50%
Labor Cost 8.00% 8. 00% 8.00% 8. 00% 8.00% 8.00% 8.00% 8.00% 8.00% 8.00% 8.00% L00% 8.00% 8.00% 00%
Other 3.20% 3. 90% 3.90% 3.90% 3. 20% 3. 90% 3. 20% 3. 90% 3. 90% 3.90% 3. 90% 3.20% 3. 20% 3. 90% 3.90%
FParts Cost 1 1 1 1 1 1 1 1 1 1 14 30 47
Freight Charges 0 0 0 1 1 1 1 1 1 1 7 15 23
Labor Cost 0 0 0 0 0 0 0 0 0 0 3 7 11
Other 0 0 0 0 0 0 0 0 2 3 5

Total coGs (tndwsp) | 222 2 2 22 22 3 3 3 2 55 ___ 35

Total COGS is expected to reach S 86k by year 3.
Main revenue driver are:

» Parts Cost which generates S 47k by Year 3

+ Freight Charges which generates 5 23k by Year 3

Expected CAGR for total COGS in Y1-Y3 is 82.56 %

rop Planning October 2024

COGS at Glance

Mwanza,

COGS Breakdown

Tanzania

23
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SG&A Calculation Details

(1]2]3]4 867

Financial Projection

OPEXFormation | M1 | M2 | M | M | ms | w6 | m | M8 | M | w0 | mn | M2 ] v | v | v

Payroll Expenses 8.50% 8. 50% 8. 50% 8. 50% 8.50% &.50% 8.50% 8. 50% 8.50% 8. 50% 8.50% 8.50% 8.50% 8.50% 8.50%
Rent & Utilities 2.00% 2.00% 2.00% 2.00% 2.00% 2.00% 2.00% 2.00% 2.00% 2.00% 2.00% 2.00% 2.00% 2.00% 2.00%
Communication Expenses 1.50% 1.50% 1.50% 1.50% 1.50% 1.50% 1.50% 1.50% 1.50% 1.50% 1.50% 1.50% 1.50% 1.50% 1.50%
Office supplies 1.00% 1.00% 1.00% 1.00% 1.00% 1.00% 1.00% 1.00% 1.00% 1.00% 1.00% 1.00% 1.00% 1.00% 1.00%
Legal and Professional Fees 1.00%5  1.00%  1.00%  1.00% 1.00% 1.00% 1.00% 1.00% 1.00% 1.00% 1.00%  1.00% 1.00% 1.00% 1.00%
Marketing and Branding 2.00% 2.00% 2.00% 2.00% 2.00% 2.00% 2.00% 2.00% 2.00% 2.00% 2.00% 2.00% 2.00% 2.00% 2.00%
Representation and Entertainment 0. 80% 0.80% 0.80% 0.80% 0.80% 3.80% 0.80% 0.80% 0.80% 03.80% 0.80% 0.80% 0.80% 0.80% 0.80%
Training and Development 0.50% 0. 50% 0.50% . 50% 0.50% 0. 50% 0. 50% 0. 50% 0. 50% 0. 50% 0. 50% 0.50% 0.507% 0. 50% 0.50%
Other Miscellaneous 1.00% 1.00% 1.00% 1.00% 1.00% 1.00% 1.00% 1.00% 1.00% 1.00% 1.00% 1.00% 1.00% 1.00% 1.00%
Payroll Expenses 0 0 0 0 0 0 0 0 0 0 0 0 3 7 11
Rent & Utilities 0 0 0 ] 0 0 0 0 0 0 0 0 1 2 3
Communication Expenses 0 0 0 0 0 0 0 0 0 0 0 0 1 1 i
Office supplies 0 0 0 0 0 0 0 0 0 0 0 0 0 1 1
Legal and Frofessional Fees 0 0 0 0 0 0 0 0 0 0 0 0 0 1 1
Marketing and Branding 0 0 0 0 0 0 0 0 0 0 0 0 1 2 3
Representation and Entertainment 0 0 0 0 0 0 0 0 0 0 0 0 0 1 1
Training and Development 0 0 0 0 0 0 0 0 0 0 0 0 0 0 1
Other Miscellaneous 0 0 0 0 0 0 0 0 0 0 0 0 0 1

-n---------_m_

October 2024

SGiA at Glance

Mwanza,

Tanzania

=
aj



PaT Expectations [1]2[s]«8]e]7]

Financial Projection

m--mmm-m-mm----

Revenue 3 3 3 3 3 3 4 4 4 4 4 40 &5 134
Spare Parts Sales 1 1 1 1 i 1 1 1 Z z Z 16 34 54
Equipment >ales 1 1 1 1 1 1 1 1 1 1 1 12 25 40
Repair Services 1 1 1 1 1 1 1 1 1 1 8 17 e
Other 0 0 0 0 ] 0 0 0 0 0 0 4 ] 13

COGs -2 -2 -2 2 2 -2 2 -2 -2 -3 -3 -3 -26 -55 -86
Parts Cost -1 -1 -1 1 -1 1 -1 -1 -1 1 -1 -14 -30 -47
Freight Charges -0 -0 -0 -1 1 -1 1 -1 -1 -1 -1 -1 -7 -15 -23
Labor Cost -0 -0 -0 -l:l 0 -l:l 0 -0 -0 -0 -EI -0 -3 -7 -1
Other -0 -0 -0 -0 -0 -0 -0 -0 -0 2z -3 -5

Gross Profit ------—-—----m-

SGEA Personal Expenses

-

S5GEA Operating Expenses

‘n‘------------

Depreciation

“‘-‘-“‘------

Interest Expense -2 -2 -2 -2 -2 -2
‘-“-‘m-m
1 1 1
Profc after T (& USD) s P P S R S R ———
Sources: Company’s Prop Planning October 2024 Profit after Tax Mwanza, Tanzania 25 %




Glossary

Financial and Technical

Organisational Structure

b S - Billions of §

B2B - Business to Business

B2C - Business to Customer

CAPEX - Capital Expenditure

CAPM - Capital Asset Pricing Model

COGS - Cost of oods sold

DCF - Discounted cash flow

Depr. - Depreciation

EBIT - Earnings before interest and taxes
EBITDA - Earnings before nterest, axes, depreciation, and amortization
EET - Earnings Before Tax

ERP - Equity Risk Premium

ETA - Estimated Time of Arrival

EV - nterprise Value

FA (Tangible and Intangible) - Fixed assets (tangible and intangible)
F¥ - Foreign Exchange

FY - Fiscal year

GP - ross profit

k % - Thousands of S

LLM - Large Language Model

LFY - Last fiscal year

m % - Millions of &

MTD - Month-to-date

MVP - inimum Viable Product

MFT - Mon-Fungible Token

MPY - Met present value

OPEX - Operating Expense

P&L - A profit and loss (P&L) tatement
PaT - Profit after Tax

POC - Proof of Concept

PPE - Property, plant, and equipment
5G&A - Sales, General and Administrative
T5Y bond rate - Treasury bond rate
WACC - Weighted average cost of capital
YTD - Year-to-date

CBDO - Chief Business Development Officer
CEOQ - Chief Executive Officer

CPO - Chief Product Officer

CFO - Chief Financial Officer

CTO Chief Technology Officer

C-level - Chief level

Eng - Engineer

Dev - Developer

HR. - Human Resources

Ay - Average

EoP - End of Period

LE - Legal Entity

PE - Private Equity

TOM - Target Operating Model

sources: Company’s Prop Information October 2024

Glossary Mwanza, Tanzania

1]2]3]4]5]6 Il

Glossary & Disclaimer
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Disclaimer (1]2[3]4]5]s |

Glossary & Disclaimer

The following information and valuation analysis are provided for informational purposes only and do not constitute financial or investment advice. This presentation is based on assumptions,
projections, and historical data, which are subject to inherent uncertainties and risks.

Please note that the valuation results presented here are based on the Discounted Cash Flow (DCF) method and various assumptions, including projected cash flows, growth rates, discount rates,
and survival rates. These assumptions are subject to change and may not accurately reflect future market conditions or the performance of the business.

The valuation does not guarantee future financial performance or the accuracy of the projections. Actual results may differ materially from those presented in this analysis due to numerous
factors, including but not limited to changes in economic conditions, market dynamics, competition, regulatory factors, and unforeseen events.

Investors and stakeholders are advised to conduct their own independent research, seek professional advice, and carefully consider their individual investment objectives, risk tolerance, and
financial situation before making any investment decisions. The information provided in this presentation should not be relied upon as the sole basis for making investment decisions.

Furthermore, no representation or warranty, express or implied, is made regarding the accuracy, completeness, reliability, or availability of the information and analysis presented in this
presentation. We disclaim any liability for any loss or damage, including but not limited to indirect or consequential loss information provided.

Past performance is not indicative of future results. Any historical financial information included in this presentation is provided for reference purposes only and may not reflect the current
financial position or performance of the business.

The valuation presentation is intended solely for the recipient’s use and may not be reproduced, redistributed, or disclosed, in whole or in part, without the prior written consent of the
COMpany.

If you have any guestions or concerns about this presentation or its contents, please contact our office at athanasmichael@gmail.com or call us at 0628969876 .

Sources: Company’s Prop Information October 2024 Disclaimer Mwanza, Tanzania 30 %%
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